
Destination XL Group, Inc. is the largest multi-
channel specialty retailer of big and tall men’s 
apparel with operations throughout the United 
States, Canada and Europe. The retailer operates 

under six brands: Destination XL, Casual Male XL, Rochester 
Clothing, B&T Factory Direct, ShoesXL and LivingXL. With 
more than 2,000 private label and name brand styles to 
choose from, customers are provided with a unique blend of 
wardrobe solutions not available at traditional retailers.

Destination XL originally relied on printed skids of paper sales 

and inventory reports churned out by high-speed mainframe 
printers every day. As the company grew, management saw 
that this process was not sustainable. With some data retention 
requirements at seven years or more, an organization as big 
as Destination XL could fill room after room with paper.

The Chief Operating Office mandated that IT reduce the cost 
of operations, while maintaining – or even improving – its 
service to stores. To accomplish these goals, corporate and 
IT leadership understood that they needed to find a report 
distribution and management solution. 

Destination XL needed to centralize report production and distribution and quickly distribute information to more than 500 stores worldwide. 

The company had to move away from a system that relied on storage and archiving of paper reports. 

Report2Web provided instant electronic report delivery, reduced printing costs by 75% and creates custom reports for executives.

Leading retailer used Redwood Report2Web® to provide executives with the information they need to improve services.
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Destination XL turned to Report2Web, 
Redwood’s comprehensive web-based content 
and report management solution, and was 
up and running in less than six weeks. Ken 

Scanlon, Director of Data Management and Reporting for 
Destination XL, says, “Since we were starting fresh with 
Report2Web, and not replacing an existing system, we 
were able to add reports slowly over the course of a year. 
Now we manage almost 11,000 reports with one solution.”

Almost immediately, Destination XL was able to 
discontinue centralized printing of its mainframe reports 
and realized a 75% reduction in printing costs very quickly. 

“We are proud of what we’ve done with Report2Web,” says 
Scanlon. All of our most critical reports get cleaned up and 
formatted as they publish to Report2Web. The executive, 
merchandising, store operations and finance teams are 
frequent Report2Web users, too. Any area of the company 
that requires business intelligence uses Report2Web. 
Scanlon explains, “Report2Web is used for all sales 
reporting in both the corporate office and stores.”

Destination XL originally shipped manifests to stores 
through the mail. Now, with Report2Web, the stores 
electronically receive all shipping manifests automatically 
within minutes of the truck leaving the dock.

Destination XL uses the Report2Web 
Bundler to create custom report decks 
for executive management. Based on 

time of year, economic conditions or other factors, 
C-level executives have specific areas of the business 
on which they focus. No matter how frequently 
these areas change, Report2Web makes sure that 
executives get exactly what they need to support 
their decision-making processes.

Scanlon says, “All our reports are now easily 
accessible from a user-friendly web-based interface. 
We have no problem retaining data for as long as we 
need. We were able to retire countless numbers of file 
cabinets when we implemented Report2Web.”

Scanlon concludes, “I don’t know how you can live 
without a report distribution system in a big retail 
company. Many of our systems have reports and 
report storage, but Report2Web is the only way we 
can bring it all together in one place, regardless of file 
format.”

For more information on Report2Web please visit  www.redwood.com

CUSTOM REPORTS MADE EASY

AUTOMATE FOR BETTER SERVICE

To be able to deliver a manifest within five minutes of publishing 
is pure magic. 

— Ken Scanlon, Director of Data Management and Reporting for Destination XL“

http://www.redwood.com

